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dquill  1: Introduction and Intellectual Properties (15 fitiatti) 
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Mai 2 Identifying customer needs (35 fIZILL'Ul.1) 
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n) Time to market 
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10 Concurrent engineering 

fi) DFM 

1) Error proofing 

) BOM 

Q) Focus group 

j) Trade off 

66) Eco design 

ai) Latent needs 

q,J) Product life cycle 
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iruci 3 ilinficuwaqiin.iii (25 AMLIM) 
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Mai 4 tiamlni5fhinn4 QFD (15 MUM 

11. (15 11tI661.114) V1171411.111141 100161111ifriffIllT11=1,1 IivilaimintioaApfannl51ii1Jf1-11ifi5,j (The table 

below is the Planning Matrix. Complete this Planning Matrix by filling in the blanks) 
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Can customize to suit 
my working style 81 4.6 3.8 4.6 ... ... 	 1.6 	.. 	.. 
Easy to get the 
information I need  80 4.7 4.6 4.7 1.1 	.... 	 
Controls under my 
fingertips 83 3.1 4.4 4.4 	..... 1.2 	.. 

Intuitive controls 84 2.9 2.8 3.3 	. 1.4 .. ....... .. ...... 	 
Enable me to find 
things in the document 
quickly  48 3.1 4.4 4.5 	.. 1.6 	.. 
Offers lots of size, font, 
and design options  45 4.6 3.8 4.6 ... 	 1.4 .. . 	 
Able to see what the 
fonts look like  42 4.7 4.6 4.7 	. 1.3 	... •• 	.. 
Can adjust the cursor to 
move as quickly as l'd 
like 49 2.9 2.8 2.9 1.1 	.. 

Totals  ••• 	•• •• . 	•• 
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Ti.viti 5 DFM (15 ntirutO 
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1115N.kall3i coliiwirilli,ticu@nivio),Nan viii,Lnla4-ict,r-rtitituel-rual@nViiiPt.tvjuifiActili (List 10 reasons 

why reducing the number of parts in a product might reduce production cost. Also list some reasons 

why costs might increase.) 
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