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d’mﬁ 1: Introduction and Intellectual Properties (15 AsWUY)
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4. Fwsrhuglaq awldiumsfuasesnnguunedvsnslussezinait (2 Azuu)
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doufl 2 Identifying customer needs (35 ALLLUY)
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) Time to market
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Concurrent engineering

DFM

Error proofing

BOM

Focus group

Trade off

Eco design

Latent needs

Product life cycle
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daui 3 WNgNuNEANU (25 Azuuw)
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SHaunfnw

11 (15 Azuuy) msrewiuaeid wanasvEngmsrauny Iiviamingldauysellaonsiuslisu (The table

below is the Planning Matrix. Complete this Planning Matrix by filling in the blanks)
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Can customize to suit

my working style 81 4.6 3.8 4.6 | cornnene 1.6 | i | e

Easy to get the

information I need 80 4.7 4.6 4.7 | . ) O o .

Controls under my

fingertips 83 3.1 4.4 44 ... | 5/ R [

Intuitive controls 84 2.9 2.8 3.3 14| e | e

Enable me to find

things in the document

quickly 48 3.1 4.4 45| ... ) EC T T [

Offers lots of size, font,

and design options 45 4.6 3.8 4.6 ¥ 3 P [—

Able to see what the

fonts look like 42 4.7 4.6 4.7 1.3 | i | ceveene

Can adjust the cursor to

move as quickly as I'd

like 49 2.9 2.8 2.9 ) 5 O O [

Totals
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daufl 5 DFM (15 Azuuw)

12. (15 Azuuw) Wiuenmguain 10 Ysems 41 ilumsansuutudusesdnSusias wvihliiaunsoansuyu
msudmaslsl wiewvidliuenvanadn lumsandunutudauasravildfuyudnduld (Lst 10 reasons
why reducing the number of parts in a product might reduce production cost. Also list some reasons

why costs might increase.)
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